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This document has been prepared by alarabia for information purposes only and is not and does not form part of nor should be
considered advice, recommendation, offer for sale or solicitation of any offer to subscribe for, purchase or sell any securities, nor
shall it or any part of it form the basis of or be relied on in connection with any contract or commitment whatsoever.

This document and information contained herein are provided on a recipient's request but do not take into consideration any
investment objective, financial situation or particular needs of any recipient and are not designed with the objective of providing
information to any particular recipient and only provides general information. alarabia assumes that each recipient would make its
own assessment and seek professional advice, before taking any decision in relation to the information provided in the document.
Itis intended only for the recipient to whom the same is delivered by alarabia and should not be forwarded or relied on by any other
person. This document and the information contained herein are confidential and may not be reproduced or disclosed to anyone
other than the recipient to whom this information is directly provided by alarabia . It has been prepared on the basis of information
believed to be reliable, but alarabia makes no guarantee, representation or warranty, express or implied, as to the accuracy,

correctness or completeness of such information.

Under no circumstance will alarabia be responsible or liable, directly or indirectly, for any damage or loss caused or alleged to be
caused by or in connection with the use of or reliance on the information in this document.

This document is intended for use only by the professional client to whom it is made available by alarabia. This document is not for
distribution to non professional or retail clients or to any other party except to whom it is not directly provided by alarabia. alarabia
does not propose to comment on any risk including the risk of insolvency of parties, tax implications or any regulatory, financial or
operational risk associated with the information.

The distribution of this document in some jurisdictions may be restricted by law, and persons into whose possession this document
comes should inform themselves about, and observe, any such restriction.
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Alarabia CHAIRMAN & CEO A G

Abdulelah AlKhereiji Mohammed AlKhereiji

CHAIRMAN CHIEF EXECUTIVE OFFICER
“AlArabia Outdoor Advertising has always “We are keen to maintain the development
strived to be a leader in the outdoor of international technology in field of

advertising sector.” Advertisement.”
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1983 2006 2018 2021

Arabian Contracting Services Co. / Closed Joint-Stock Co. / Digitalization Strategy / Listed in the Saudi Exchange //
S / — / ____ i ____ y

ESTABLISHEMENT / GROWTH // TRANSFORMATION / PUBLIC LISTED COMPANY /
Started as a Saudi limited liability ‘ Converted into a (closed) joint stock AlArabia Initiated the digital transformation Public listing in the Saudi Exchange
company in Riyadh on 3 March 1983, company on 30 May 2006. Capital (Tadawul) on 15 November 2021, with

- ) - i strategy and started to install and operate
with a share capital of one million Saudi increased to SAR 60,000,000 digital billboards with special desians a share capital of five hundred million
Riyals SAR 1,000,000 J . S Saudi Riyals (SAR 500,000,000)
divided into fifty million (50,000,000)
ordinary shares.

IPO Price SAR 100.
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Alarabia Strategy A duro
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Continue to adopt latest technology Maintain Market Expand to new markets

and data driven solutions Leadership through strategic partnerships
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+ Continue the digital transformation

+ Increase revenue from indoor and private sector
Kingdom of Saudi Arabia + Increase billboards utilization rates

* Increase revenue from direct sales to clients

*» Excellent Operational Efficiency

I ' Our digitalization Al Arabiya Digital
strategy started with Gateway was launched to

_ B m m Increase in Digital Faces
@ o ﬁr! - @

rolling out your first = celebrate the completion 70%

. . digital billboard, Mezeh. sl ’70"7
Continue Adopting Latest King Fahad Road B o~
Technology And Data - o
Driven Solutions 0%

o B . .
=, Weaim to digitalize \%‘L,A{\\\’ We have successfully 20% 20%
~ 80% of our faces SRR deployed over 750-800 10%
achieving the 2030 Lot ) digital screens across £
<o s |

vision. KSA. 0%

2018 2019 2020 2021 2022 Q12023

o ?yamfty
Expand To New Markets ‘
Through Strategic
Partnerships ] Airports

Riyadh Metr
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2022 Key Highlights A G
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£ ot 200 JEERS Commecit 1600

Won 15 SR Won

New OOH Contracts New Indoor Contracts

AR Installed
roadside screens

Promotion + 165

I Space

) (&

Sponsored

of the bridge’s sites on the North Coast

World Cup 2022

CSR campaigns

Exclusive agent J92\ Coverageof 89,
YY

7]:]e

ownership rises to

Exclusive agent Faces 66
(o}

Dubai International Financial Centre digitalization by

Installed 30

screens on bridges

Installed

screens in malls
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The number of contracts during

01 2023

Kingdom of Saudi Arabia

Outdoor Advertising ‘ Indoor Advertising
Number Number Number Number

Eastern Region 49,000 Western Region 22,250
Total 1 49,000 Total 4 123 22,250

N

* figures are in (Thousands) SAR

Distribution of billboards to the place of advertisement Distribution of billboards according to the method of operation
Place of Advertisement Number of Billboards Method of Operation Number of Billboards
Outdoor Digital
Indoor 123 Static 9

012023
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The number of contracts during

01 2023

(as of 31 Dec 2022)

@ Egypt
Number of Contracts | Number of Billboards

Cairo 59,157
Giza 1 1 1,013
The North Coast
(City of EL Alamein) 1 12 4,092
Total 11 47 64,262

* figures are in (Thousands) SAR

Distribution of billboards to the place of advertisement Distribution of billboards according to the method of operation
Place of Advertisement Number of Billboards Method of Operation Number of Billboards
Outdoor Digital
Indoor 0 Static 9

Q12023
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Billboards and Faces Updated Until 31 March 2023

Number of Billboards Number of Faces
Type

Digital 1,738 38 16,885 380
Static 3,630 9 7,380 18
Total 5.368 47 24,265 398

704

Digitalization

012023
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Revenue 312,366 287,400 9% o

Gross Profit 143,560 129,110 11% o
Operating Profit 114,723 106,007 8% o
Net Profit 90,822 64,890 40% o
*Adjusted Net Profit 91,852 90,182 2% o

* Profit after adding the one-offs during the period.

1,200,000
1,000,000
800,000
600,000

400,000

a0

Revenue Gross Profit Operaging Net Profit
Profit

@ 012023 @ 012022

All figures are in (Thousands) SAR
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Revenue Net Profit /
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*Not include right-of-use Depreciation

All figures are in (Thousands) SAR
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The company achieved an increase in net profit during the current quarter by 40%, mainly due to the growth in revenues by
9%, as this growth was driven by many reasons, including the start of Ramadan month, in addition the unique advertising
campaigns for the Saudi Foundation Day, and completing the activities of Riyadh calendar.

Also, continuing the digital transformation and adopting smart solutions in outdoor advertising media, by the end of Q1 2023

ALArabia succeeded in converting 70% of advertising faces into smart digital faces based on the latest technological solutions

in collecting and analyzing data, compared to 59% for the same quarter of the last year, with an increased by 11%, resulting
in an increase in advertising spaces and an increase in the capacity for a larger number of advertising campaigns.

All figures are in (Thousands) SAR
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Working Capital Loans From Banks
as of 31 March as of 31 March
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The working capital decreased as of March 31, 2023, to SAR 234.5 million compared to the same period of the previous year,
with a decrease rate of 30%, this is due to the increase in lease liabilities - the current portion and the increase in accrued
expenses and other current liabilities. Also, the decrease in prepaid expenses and cash and cash equivalents had an impact on

this decrease in working capital at the end of the period.

All figures are in (Thousands) SAR
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Revenue By Segment J\ i
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@ |ndoor Advertising L
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Printing :

Q1 2022 Q1 2023

“’ The outdoor advertising revenues for the Year Q1 2023 amounted to SAR 282.1 million compared to SAR
* 266.8 million for the similar period of the previous year, with an increase of 6%. J

”’ The Indoor advertising revenues for the Year Q1 2023 amounted to SAR 23.3 million compared to SAR 16.7

¢ million for the similar period of the previous year, with an increase of 39%.

J

& The printing revenues for the Year Q1 2023 amounted to SAR 7 million compared to SAR 4 million for the
L X 2 . . . . .
€ for the similar period of the previous year, with an increase of 79%.

All figures are in (Thousands) SAR
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Financial Indicators as of 31 March 2023

y AT

More than

6 2 3%
Foreign investor's ownership percentage

In less than 2 years of listing, the company's performance

were attractive to local and foreign investors.
4 Alarabia, has one of the highest percentages in QFI among

the 9 other companies that were listed in 2021.

/ 4 ALARABIA RANKED
EPS 4 DIE

(i8] N

Largest Outdoor Advertising companies Worldwidw in 2017 by revenue in million USD ‘Statista.com’
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